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     INTRODUCTION 
Rebranding is the creation of a new look such as new name, term, symbol and feel for 
an established product in order to differentiate the product from its competitors. The goal of 
rebranding is to influence a customer's perception about a product or service by revitalizing the 
brand and making it seem more modern and relevant to the customer's needs. According to 
Donelly and Linton (2009), the rebranding process may consist of bringing changes to the 
overall physic image of the brand (like the logo, symbols, name) or it can involve more 
organizational aspects like the marketing behind the brand, advertising or simply a change of 
strategy.  
This academic writing is about rebrand corporate identity for Wet World Shah Alam. 
From this academic writing, I  have to study about the importance of rebranding. I also do the 
evidence searching to gain more information about rebranding and Wet World Water Park 
information . After I will make and finding from the data that I get and finally conclusion and 
recommendations base on the finding.    
In this academic writing divided into four chapters. The first chapter is about background 
of research. This chapter is about the overview of the background research based on literature 
reviews. The second chapter is about objective and research methodology. This section sets 
forth the research objectives to be attained and with appropriate methodology to be undertaken 
for research project. For chapter 3 is about analysis and finding. This section provide the 
discussions based on the original data obtained from research method. The final chapter is 
about conclusion and recommendation. This section is highlights the conclusion, which is drawn 
in line with the objectives, and the development of practical recommendations based on the 
relevant research findings. 
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